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Press Release dated 3rd July 2018 

TANTU announces Sixth annual seminar on “The Art of Shirt Making” to be held at India International Center, Max 
Muller Marg, New Delhi on 15th September 2018. 

Men’s shirt probably remained the rare product to be least affected by fashion over last half a century. It is also one 
of the most standardised product worn in school as uniform as well as in board meetings as power dressings. 
Manufacturing process of shirt is a staple example in fashion colleges across India and considered as basic 
qualification for a men’s tailor. From ‘Rombus’, the first indigenously mass-produced quality men’s shirt brand in 
India by Stencil Apparel in NCR, Indian manufacturing came a long way dressing up Indian men with some of the 
finest shirts. Today, according to Technopak domestic shirt market is estimated at $ 5754 million and Men’s shirt is 
almost 94% of same.  

Yet, Indian export of Men’s shirt is abysmal; most of the world renowned dress shirt brands do not source from 
India. A two decade old research indicated low productivity of shirt manufacturers, though quality of Indian branded 
Men’s shirts is not bad either. What is stopping Indian manufacturers to capture the lucrative global shirt market, 
estimated to be $ 50 billion in 2018.  Is it quality, productivity, raw material or technology that is strapping Indian 
shirt manufacturers? In the first of it’s kind tale a tell panel discussion, experts will be discussing the manufacturing 
technology and process including pattern making, fit and construction technique. While the experts from leading 
manufacturing and sourcing organisations from South East Asia will grace the panel discussion, the raw material and 
technology suppliers will present their innovative and latest offerings to augment the value of Shirt. 

Freudenberg Performance Materials, part of 7 billion EUR Group has associated with the seminar as Gold 
Partner of the seminar. Freudenberg is a Germany-based company offering specialised interlining solutions 
for Shirtmaking. HCA Group also has shown interest in associating with the seminar as technology partner.  

TANTU is the alumni association (North India chapter) of two textile colleges of West Bengal. As a group of core 
professionals serving textile and allied industries, TANTU brings together experts and working professionals on a 
common platform to discuss, debate and deliberate on issues related to textile industry so that the industry accrue 
optimum benefit from the services of professionals and sustain in the competitive market. 

http://www.freudenberg.in/en/company/companies/Pages/Freudenberg-Nonwovens.aspx

